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WANTED. . .NEW “MAJOR” TALENT 


RUPPO GFT, the parent company 





of GFT USA, is a worldwide organ- 

ization currently producing and 
distributing over 60 collections in 70 coun- 
tries. Included in this group of luminaries 
are Giorgio Armani, Montana, Valentino, 
Ungaro, Andrew Fezza, and Joseph Abboud. 
Currently, GFT USA, which is adminis- 
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tered and manufactured by Americans 
for the American market, accounts for 
approximately 28% of the total gross 
volume of GRUPPO GFT. It is from 
within GFT USA that NEOMODE, 
established in the Spring of 1990, 
emerged as a unit with a task - to find 
the new Armani, Montana, Valentino, 
and Ungaro, and to nurture these 
designers until they were ready to 

join the parent company in full force. 


continued on next page 


VARIATIONS ON A THEME 


efining the American Fall 
D collections—length, texture, 

and unusual fabric and 
color combinations. 


Most of the designers are showing so 
much leg, that skirt length has again 
become an issue. While retailers 
generally prefer skirts shipped longer 
than shown on the runway, the posi- 
tion of the designers is clear—below 
the knee looks dowdy. Even hot 
pants show up more than once; 
JENNIFER GEORGE has them in 
rust colored suede with brown ribbed 
tights. Tunics, sweaters, and jackets 
double as mini dresses—MICHAEL 
LEVA’s color blocked mohair sweat- 
ers swing over black leggings. Both 
CALVIN KLEIN and MICHAEL 
KORS show “jacket dresses” as 
opposed to the coat dress. 


Texture and unusual fabric com- 
binations play a very important role 
this season. The fabric trends are 
apparent in all the collections— 
wools, lace, suede, and fur. Cash- 
mere and velvet (especially crushed 
and panne) are ubiquitous. PERRY 
ELLIS, BILL BLASS, AND 
MICHAEL KORS offer grey wool 
flannel for evening, as the lines 
between night and day become blur- 
red. Velvets combine easily with 
traditional daywear fabrics for sports- 
wear looks, while tweeds, boucles, 
and flannels show up at night. Fab- 
rics are quilted, beaded, striated, 
waffled, cloqued, hammered, 
goffered, reembroidered—and that’s 
just at OSCAR DE LA RENTA! 


Moving away from the “non-color” 
continued on page 3 


The formation of this division was 
based on the idea that enormously 
talented designers in the U.S. and 
abroad were not able to survive. “We 
thought it was sad,” said Mr. Pablo 
de Echevarrio-Navarro, director of 
the new avant garde unit, “to just dis- 
appear because maybe they were too 
original...too different...or too talen- 
ted.” Accordingly, Mr. Echevarrio- 
Navarro and Elizabeth Hussey, assis- 
tant director of Neomode, established 
a criteria in choosing the collections 
that could eventually receive the 
global backing of GRUPPO GFT. 
The size of the designer’s company, 
they decided, was unimportant, nor 
would it matter if they had only a few 
U.S. customers. Talent, an ability to 
do something wearable and beautiful 
without costume effects, reasonable 
price points, and a viewpoint that 
would complement the other collec- 
tions within Neomode, became the 
key elements. Currently, they have 
found five designers who fit the 
criteria: Kalinka (U.S.), Mirella and 
Michael Kramer (West Germany), 
Jesus Del Pozo (Spain), Dries Van 
Noten (Belgium), and Workers for 
Freedom (England). “We are trying 
to cover a lot of bases”, explains 

Mr. Echevarrio-Navarro. “You have 
designers that are more sweet and 
folkloric like Workers for Freedom... 
those that are structured in respect to 
color and almost anti-fashion, like 
Dries. At the same time you have 
designers that are very subtle, very 
minimalistic like the Kramers, or 
Kalinka - with just nice fun clothes. 
So it’s very diverse.” 


The two stage plan of development 
for these designers begins with a 
three year contract that puts the 
weight of GRUPPO GFT behind them. 
In what is categorized as a “market- 
ing representation relationship,” 

the company aids the designers in 
negotiations with fabric manufac- 
turers, production know-how pro- 
blems, marketing, and PR. But they 
are still responsible for their produc- 
tion, designs, etc. However, 
Neomode’s position of marketing 
representative, rather than dis- 
tributor, creates a more difficult task 
for Mr. Echevarrio-Navarro when 
choosing American talent. “With a 


European, if I’m 35% sure that they 
can make it to the second stage, then 
we would sign them. With an 
American to join (this division) 
means, in a way, relinquishing their 
own organization. With a European, 
if it doesn’t work, they would just 
have to find an agent in the U.S. 
But, with an American...we have to 
be 70%-80% sure for their sake, not 
for ours.” The second stage, which 
may be reached at any point during 
the three year contract, means 


GRUPPO GFT’s backing in global 
manufacturing and distribution. 
“Not all the people we choose will 
make it to the second stage,” states 
Mr. Echeviarro-Navarro. “In the first 
phase, it’s a money losing proposi- 
tion for us. It’s a little like a labor- 
atory of research and development 
for GRUPPO GFT, but we get the 
return investment...if we find one 
Montana or one Armani out of five 
or six people that we sign...In the end 
it’s ..whether you see genius or not!” 
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neutrals of last Spring, designers 
intersperse surprising hues, often 

in unorthodox combinations. 
REBECCA MOSES creates wool 
plaid and velvet suits in loden and 
lavender; while at ANNE KLEIN, 
Louis Dell’Olio combines bottle 
green and salmon in wool jersey and 
velour. Red surfaces, from pale pink 
and coral to deep garnet. GIORGIO 
DI SANT’ANGELO features various 
shades of red in silk bodysuits and 
mousseline skirts. ISAAC MIZ- 
RAHI, color’s biggest advocate of the 
season, uses countless shades of blue, 
pink, and lilac, worn together. Win- 
ter pastels look new when muted— 
such as CAROLYNE ROEHWM’s ice 
blue, dusty rose, celadon, mauve, and 
butterscotch. Earth tones are also 
popular, but not as in past seasons. 
CALVIN KLEIN shows numerous 
shades of brown with greens, such as 
sage, loden, spruce, and forest. The 
big news is the lack of black—except 
for, surprisingly, RALPH LAUREN’s 
black leather group and, not so sur- 
prisingly, NORMA KAMALIT’s 
leathers. Brown and grey take its 
place, especially for evening, and are 
often worn together. DONNA 
KARAN’s shades of grey sound like 

- a grouping of mineral samples with 
the labels anthracite, steel, travertine, 
silver, and platinum. The browns 
include tortoise, espresso, and sienna. 


Silhouettes are kept loose. Propor- 
tionately long over short emerges, 
with floor length greatcoats over 
skinny minis. Jackets become boxier 
and meet, at fingertip length, with 
skirts. CHARLOTTE NEUVILLE 
shows her jackets with big flap pock- 
ets over short pleated skirts, in pale 
blue and ochre wool plaid. The most 
common shape, short or long (to the 
ankle), is the A-line. Trapeze coats 
and dresses breeze through all the 
collections. Long monastic gowns 
appear—most notable—the grey 
wool at GEOFFREY BEENE, with 
brown leather triangular straps worn 
asymmetrically on the bodice. 


Make way for the unitard! Present in 
just about every collection, this all in 
one jumpsuit, catsuit, or bodysuit, 

seems to be the wave of the ‘90s. The 





idea is to use it as a base, then layer, 
drape, or furl pieces around it 
(jackets, skirts, sweaters, cardigans, 
and big blanket shawls). NORMA 
KAMALIT shows it alone in crushed 
stretch velvet with various cut-outs, 
while BETSEY JOHNSON prefers 
fishnet stockings worn with it. 
CHARLOTTE NEUVILLP'’s stretch 
twill bodysuit looks very sophis- 
ticated with an exaggerated hounds- 
tooth tweed wrap. 


DESIGNERS TO WATCH; 


CHRISTIAN FRANCIS ROTH, 
inspired by nursery school memories, 
created pop art dresses that made the 
grade with childlike appliques, and 
pencil or crayola motifs. TRINDER 
& BOYLAN got attention with their 
hammered velvet overalls and 
organza polo shirt—right on target. 
Mexico’s native art of beading and 
embroidery was re-discovered in 
JANA JAFFE’s elegant and intricate 
eveningwear pieces. 
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THE EUROPEAN VIEW 


hile Armani continues to 

\ ," / set the pace in Milan, 

and London apparel runs 

the gamut from tailored suits, folksy 
sweaters, and ballgowns to the usual 
sampling of wild creations, Paris 
again triumphs. Colors brighten, 
shapes simplify, and the function of 
clothes and traditional use of fabrics 
changes. Sequins, velvet, and chiffon 
emerge for day, and sportive dressing 
(trousers, bodysuits, anoraks) in luxe 
materials become eveningwear, as 
the new approach for the decade 
challenges all preconceived ideas 
about the proper use of textiles. 
There is a wonderful mixing of 
colors, prints, fabrics, appliques, 
embroideries, and trims. The strong- 
est collections—Chanel, Montana, 
Lacroix, Ungaro, Saint Laurent— 
condense these developments in their 
own distinctive way. 





COLORS: BRIGHTS—red, alone or 
as an accent. Hot pink, orange, 
turquoise, purple, cyclamen, electric 
and peacock blue, raspberry, yellow, 
and lime. RICH DARKS—earthy 
browns, garnet, teal, rust, bottle and 
loden green, ink and midnight navy. 
STONES—pale pink, pale grey, ice 
blue, slate, soft rose, green, and 
cream. COOL NEUTRALS—winter 
white, grey, and camel. PURE 
WHITE AND BLACK. Look for: 
Color blocking, slicing, and banding. 


THE TRENDS: BIG AT THE 
TOP—long slender jackets (hip, 
fingertip, 4) over bodysuits, skinny 
stretch pants, and shorts. EASY 
SOFT SHAPES THAT FALL FROM 
SOFT ROUNDED SHOULDERS— 
tunics, A-line, princess and bell- 
shaped dresses, cape and loose, full 
continued on page 4 
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swing coats. COVER-UPS—big stoles, 
throws, capes and ponchos, hoods on 
everything from sheer dressy blouses 
to sportive looks. SHORT LOOKS— 
walking shorts, culottes, micro-minis, 
full puffed and pleated skirts. 
SPORTIVE—anoraks, parkas, duf- 
fles, toggle and trench coats, bomber 
and hacking jackets, tank suits, 
jodphur and ski pants. KNITS— 
sweaters strong again (harlequins, 
cable, intarsias, chenille). MIXING 
OF LENGTHS—crop boleros over 
long full shirts, vests over or under 
jackets. 


FABRIC TRENDS, PRINTS, 
DETAILS: Metallic leathers, soft 





OVER THE 


olor, and how it is used, 
{ played a major role at recent 

fabric shows. PREMIERE 
VISION presented three themes: 
Infinite. Serenity, and Light, as defin- 
ing Spring/Summer 91 trends. 
INFINITE is all of the cool blues, 
from pale azure, midtone earthen- 
ware blue, and turquoise, to bright 
cobalt and deep indigo. SERENITY 
presents a harmony of whites and 
neutrals, such as sands and greiges in 
the light range to mica greys and 
deep anthracite. LIGHT breaks 
down into two categories - reds and 
pinks, and yellows and greens. Reds 
and pinks go from tea rose, sweet 
pea, and petunia to deep raspberry, a 
fire red called “ladybird,” and a deep 
brown shade called “madder.” From 
the second category, soft lime, vivid 
canary, and a shade called “corn” 
(from the mustard family) juxtapose 
against an olive called “lizard,” moss, 
and a very deep browned shade 
called “reed.” 


At MODA IN TESSUTO, similar 
groupings were given the names of 
elements. WATER included a large 
group of clean neutrals. These are 
suggested for “refined monochrome 
matching” and as a basis for prints 
with a rustic look. AIR, from pale 
sky blue to deep midnight, was felt to 


pile fabrics, knits, jersey, panne, 
velvet, velour, alpaca, shearling, fake 
furs. Stretch in all fabrications from 
vinyl to velvets and lace. Quilting in 
jackets, suits, and tops or used as 
detail, trims, and linings. Ethnics, 
from around-the-world, especially 
middle Europe and Russia with a 
sprinkling of Celtic (tartans and 
tweeds), Indian paisleys, and Western 
fringes and trims. Patchwork and 
geometric patterns in coats and suits. 


GLITTER—gold lame, sequins and 
embroidery, jeweled and applique 
treatments. FEATHERS—this year’s 
fringe on hats, mixed in jackets, 


skirts, and as boas. 
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RAINBOW 


be the best loved color range of the 
season. These colors can be used on 
their own or mixed with white, reds, 
and greens for a seafaring look. 
FIRE ranges from corals and pinks 
to warm browns, darker burnt 
shades, and strong reds. Mixed 
together, this look is elegant. Used 
with the “Earth” range, it takes on a 
more rustic feeling, and with the 
“Air” colors it is quite refined. 
EARTH consists of yellows and 
greens described as “rich, happy 
shades—external colors.” They are 
to be used tonally—becoming sum- 
mery when mixed with white, 
acquiring a lightness when mixed 
with the “Air” neutrals, brightening 
when mixed with the strong reds of 
the “Fire” range, and toning down 
when mixed with browns. White, 
along with the blues, is of prime 
importance this season. It is used 
alone, as a classic with black, mixed 
with pale neutrals, or combined with 
any other color or range. 


At the N.Y. FABRIC SHOW, the 
groupings were all shades of blue 
and green, in solids and contrasting 
with white (Ocean), faded and sun- 
baked (Archeology), neutrals and 
pale tints (Architecture), and brights 
(Technotronic). 


Looking ahead into Fall/Winter ‘91/ 
92, monochromatic colorations are 
expected to continue. Warm honey 
and coral colors are new, violet 
makes a comeback, and neutrals take 
on a soft dried flower appearance. 


THE WELL- 
DRESSED LEG 


hile it’s too early to tell if 
\ ," / women will embrace the 
ultra short hemlines 


shown on the runways, the well- 
dressed leg will be a certainty for 
Fall. At REBECCA MOSES, brown 
opaque tights add polish to a group 
of camel’s hair separates inspired by 
Sherlock Holmes. The belt-back box 
jacket and shorts worn with a polo 
sweater and deerstalker cap are typi- 
cal of this look. ISAAC MIZRAHI’s 
pea coat and minuscule side button 
wrap barely conceals a pair of white 
continued on page 5 
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rib knit leggings. In a collection 
dedicated to the American spirit, 
BOB MACKIE presents jewel toned 
ensembles in Indian print cashmere 
blends, or woven needlepoint, 
anchored by matching opaque tights 
and suede pumps. CAROLYNE 
ROEHM'’s charcoal jersey dresses, 
and butterscotch double-faced wool 
melton suit are shown with brown 


opaque tights, and textured heathery - 


stockings. Classic black turned up in 
the collections of NORMA KAMALI 
and ELEANOR P. BRENNER. 
KOOS VAN DEN AKKER revived 
the back seam in glittery stockings 
that worked surprisingly well for day 
with lush mohair chemises. The 
brown mohair zip front jacket, green/ 
purple hooded brocade blouse and 
short brown suede skirt with sheer 
glitter hose and suede pumps - 
outstanding! The velvet leg is mak- 


ing news by day. DONNA KARAN 
offers leggings in espresso brown 
stretch velvet, while CAROLINA 
HERRERA shows rust panne velvet 
tights. 


Shoes are down played for fall. 
Suede is the texture of choice, turn- 
ing up in simple flats, or mid-heeled 
pumps. BILL BLASS, REBECCA 
MOSES, and THEA ANEMA show 
variations. At OSCAR DE LA 
RENTA, low heeled suede slip-ons 
have quilted vamps or trapunto 
edged throats. RANDOLPH DUKE 
revives the suede chukka and desert 
boot for a new generation. 
ELEANOR P. BRENNER and 
NORMA KAMAL] offer kicky lace- 
up or fur trimmed ankle boots. 
Nighttime brings out ultra high 
heeled sandals or classic pumps in 


satin and suede. 
s 








DESIGNER 
FOCUS... . 


LJILJANA 


“European culture and fine arts are 
very much an influence in my work, 
states Ljiljana Cook, the talented 
designer behind the label Ljiljana. 
Established in 1983, the designs and 
tapestries of color in her unique 
collection of fine handknits are also 
a reflection of the rich and varied 
cultures of Yugoslavia and Morocco, 
where she lived as a child. 





This season her collection is inspired 
by the paintings of Rousseau. A 
sublime group of handknit sweaters 
and toppers, made in Yugoslavia 
from Iceland Lopi yarn, is practical 
as well as exquisite. Waterproof and 
mothproof in outdoor weight (and 
fully lined), they feature colorful 
depictions of country scenes, conver- 
sational graphics, and floral and 
fauna, on airy silhouettes. A full 
length coat is graced with a Dr. 
Zhivago-like female in the snow, 
while a tiger practically growls in its 
realism. Offering virtually a “zoo” of 
choices, these meticulously crafted 
pieces exude vitality and fun. The 
dilemma is whether to wear them or 
frame them! The handknit mohair 
collection features multi-patterning 
in brown, paprika, purple, and blue 
combinations on a variety of yarns 
for a superb contrast of color and 
texture. A speckled waist-nipping 
dress, full skirt, culotte, or pants are 
juxtaposed with intricate intarsias on 
blouson jacket, shawl collar toppers, 
and polo knit shirts. An elongated 
cardigan jacket makes a most 
versatile component. Other groups 
include the Byzantine knit collection 
(in lush teal, umber, black, purple, 
and bordeaux) and the Cashwool 
collection (in sand, blush, and 
charcoal)—both fabricated from a 
wool/acrylic blend. 


continued on page 6 


Wholesale: $44-$298.00 
c/o PERL INC. 

499 Seventh Ave 

New York, NY 10018 
594-5558 


JOSEPH ABBOUD 


The Fall collection from Joseph 
Abboud represents his first entree 
into womenswear. After twelve years 
with Louis of Boston as a buyer and 
merchandiser, Abboud joined Polo/ 


Ralph Lauren, initially in marketing . 


and later as associate director of 
menswear design. Prior to designing 
under his own label in 1986, his 
association with Barry Bricken pro- 
vided him with the opportunity to 
develop and create an entire mens- 
wear line. A joint venture was 
launched in 1988 with GFT Apparel 
Corporation, and it is under the aus- 
pices of this new company, J A 
Apparel Corp, that the Joseph 
Abboud womenswear collection 
makes its debut. 


A superb outerwear 
group features buttersoft 
shearlings in a variety 
of lengths. 


Meticulous tailoring and fine quality 
fabrics, a signature of his menswear 
line, combine beautifully with 
feminine silhouettes and details in 
this stellar collection. In four groups- 
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looks range from updated classics to 
stylish P.M. dressing. The first group 
exudes an Autumnal aura in earthy 
hues such as birch, chestnut, ebony, 
ivory, and stone. Slim pants and 
skirts make the perfect foil for 
contour-grazing jackets or waist- 
nipping blousons, while an ethereal 
dolman sleeve duster tops any 
ensemble with elan. Fabrics include 
wools, twills, velour, and lambsuede 
in solids, plaids, and windowpane 
checks. Blouses in 100% silk are 
offered in solid, paisley, or a feather 
print which is inspired by his mens- 
wear tie design. Key colors in the 
next group are olive and buff, with 
accents of saddle and raisin, in 
wools, chenille ribs, and uncut cord 
pigsuede. Outstanding is the “boy- 
friend”—a roomy roll neck sweater 
in a 6-ply cashmere Fairisle, and an 
outsized single-breasted jacket in a 
country plaid with suede patches at 
the elbows. Both of these interplay 
with trousers or slim skirts. Silk 
appears in a Kashmir print on 
blouses, while plaid and striped 
cotton shirting versions give a casual 
“country” feel. A superb outerwear 
group features buttersoft shearlings 
in a variety of lengths. Another 
group uses smoke, charcoal, ink, 
claret, and ivory in 100% merino 
wool, camel’s hair, cables, flannel, 
cashmere/wool blends, elephant 
whale cord, and silks. An urbane 
mood permeates single and double- 
breasted blazers, unadorned or 
embellished with a gold embroidered 
crest on the breast pocket, a dressy 
silk jacquard jacket in square foul- 
ard, and an unconstructed topper in 
elephant whale corduroy. The final 
category, evening—satin, wool/silk 
blends, and printed panne velvet 

vie with stretch velvet and hand- 
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embroidered sequins. In shimmer- 
ing or matte solids and antique 
prints, bodysuits coordinate with 
neat collarless jackets, camisoles, 
wrap skirts, and easy pants. 


Wholesale: $98-$625 
650 Fifth Avenue 
New York, N.Y. 10019 


586-9140 


INTERNATIONAL 
DATELINE, . . 


June 1-5 ATLANTA 
FALL Il MARKET 

JUNE 1-5 LOS ANGELES 
FALL Il MARKET 

JUNE 1-5 CHICAGO 
FALL Il MARKET 

JUNE 2-5 NEW YORK 
INT’L BOUTIQUE SHOW 

JUNE 3-6 NEW YORK 
SHOE FAIR 

JUNE 4-6 LOS ANGELES 
CIMM 

(Calif Intl Menswear Market) 

JUNE 4-8 NEW YORK 
FRAGRANCE WEEK 

JUNE 5-7 MILAN 
ESMA 

(Knitwear) 

JUNE 7-12 DALLAS 
FALL Il MARKET 

JUNE 12-14 LEICESTER, UK 
YARNTEX 

JUNE 12-15 FLORENCE 
PITTI IMMAGINE BIMBO 

(Childrenswear) 

JUNE 24-26 NEW YORK 


NAT’L ASSOC. MEN’S & BOYS’ 
SPORTSWEAR BUYERS 


Cindy Schmid, NY 
Lee Slaughter, NY/PARIS 
Mary Ann Stanic, NY 
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